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Competition Law is the body of rules aspiring to guarantee the best conduct of markets within the frame-

work of economic competition. Such legislation is based on the principles of honesty, equality and freedom 

of competition. The Kuwaiti Law has included the provisions of illegal competition in the Articles of the Ku-

waiti Commercial Law of (1980) and the new Law of Protection of Competition of (2007). Some forms of 

illegal competition in the Kuwaiti Commercial Law are the prohibited monopolistic practices and the power 

to control prices or avoid competition in goods' or services' markets, and 

the abuse of a monopolistic position such as standing in the way of compe-

tition with others for no legal reason. Besides, other examples of forms of 

illegal competition are the counterfeit or imitation of a legally registered 

trademark, misleading other traders, misleading a rival trader’s employees 

into quitting and violating intellectual and industrial property rights, pat-

ents, drawings and industrial models. 
 

Including such provisions in the Commercial Law is a direct application of the principle of honesty as to 

competition; such principle has been supported and sustained by the introduction of Law no. (10) of (2007) 

pertinent to the Protection of Competition, and it is expected that the executive bylaws of this law shall be 

issued soon, particularly the Principle of Equality in Competition and the Principle of the Freedom of Com-

petition. The latter principle means that the freedom of practicing the economic activity is guaranteed for all 

in a way that does not cause the limitation or prevention of or harm to free competition and, therefore, the 

practices which are harmful to competition and the monopolistic practices have been prohibited. The former 

principle implies that the freedom of practicing the economic activity is guaranteed for all without ignoring 

the equal opportunities between competitors by distinguishing some of them from others for no reason. Since 

competition is one of other mechanisms used for achieving economic goals, 

the body entrusted with the protection of competition can permit some prac-

tices, agreements, contracts and decisions which may limit competition, pro-

vided that it shall achieve certain and obvious benefits for consumers that ex-

ceed the effects of limiting the freedom of competition. Because the Kuwaiti 

Competition Law seeks to organize economic phenomena, the Kuwaiti Law 

has expanded the application of this law so that it applies to each person who 

practices the economic activity existing in the market or expected to enter into 

it whatsoever nature of its activity and legal form.  
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Also, this law applies to the harmful practices to competition even if they are performed 

outside the State of Kuwait, if this results in the prevention or limitation or harming the 

freedom of competition inside the Kuwaiti Market. 

Domination is a situation in which one person or a group of persons, directly or indi-

rectly, working together can control the market of prod-

ucts by possessing (35%) of the concerned market. A 

natural or artificial person who possesses (35%) of the 

market in which he works actively may misuse the 

domination he enjoys, if he utilizes his dominating posi-

tion and performs any of the harmful practices to com-

petition.  

 

As for mergers, although the Kuwaiti Law dedicates special provisions for them espe-

cially those provided for the Kuwait Commercial Companies Law, this adds to the new 

law strict monitoring provisions in order to protect those practicing the economic activ-

ity themselves and the national economy as a whole. The Kuwaiti Law, by virtue of the 

Law issued in (2007), has created a new body for the protection of competition and pro-

vided it with the authorities of taking inspection, search and investigation procedures as 

to the agreements, contracts and practices that are harmful to competition, making deci-

sions of exempting from being or permitting some practices to be deemed harmful to 

completion and studying the hazards related to mergers and coalition of companies. 

Whenever it is proven that the provisions of the Competition Law have been breached, 

especially those articles relevant to harmful practices to 

competition, permissible practices and mergers, that body 

meant for the Protection of Competition shall issue admin-

istrative decisions that charge the violator or violators with 

reforming their positions promptly or within a specific pe-

riod of time or shall issue a decision of stopping the prohib-

ited practices. Administrative decisions issued under the 

provisions of the Competition Law can be appealed before 

the administrative circuit; such appeals shall be determined 

promptly.  
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GCC News in Brief 

News Bulletin 

 

 

Saudi to launch new labour contract 

From 1 June Saudi Arabia will begin implementing a mandatory new unified labour contract aimed 

at curtailing the role of agents in the hiring of foreign workers. The new con-

tracts stipulate employee rights such as offered salary and leave allowance. 

 

UAE banks to perform well in 2008 

A new report by Fitch Ratings says that UAE banks' positive performance in 

2007 is expected to continue in the current year. Similar to the other GCC 

countries, the UAE banking sector continues to benefit from a buoyant operating environment, prin-

cipally driven by high oil prices. 

 

GCC 'closer' to FTA with EU 

 GCC countries are hopeful that they will be able to sign the long-awaited free trade agreement with 

the European Union by the end of the year, Qatari Minister of State for Foreign Affairs Ahmad Ab-

dullah Al Mahmood said on Monday after talks with EU officials in 

Brussels that after 18 years, the two sides were now 'very close' to 

concluding the agreement. EU External Relations Commissioner 

Benita Ferrero-Waldner said the two sides had made very good pro-

gress and were now 'closer than ever to a conclusion' 

 

 

Local News 
 

NBK plans Islamic bank in Switzerland 

National Bank of Kuwait plans to set up an Islamic lender in Switzerland aimed 

at Gulf investors, the Financial Times reported, citing NBK's chief executive 

officer. Ibrahim Dabdoub said NBK applied for regulatory approval to set up 

the bank with a Saudi partner, whom he did not identify.  

 

Arab News 

Egypt reports payment surplus 

The Egyptian central bank has announced a balance of payment surplus of over 

$4.9bn in the first nine months of its fiscal year. The figure has been fuelled by 

strong Foreign Direct Investment, which rose $2.3bn from the same period last 

year to $11.3bn. 
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This story can fit 175-225 words. 

The purpose of a newsletter is to provide specialized information to a targeted audience. Newsletters can be a great way to 

market your product or service, and also create credibility and build your organization’s identity among peers, members, em-

ployees, or vendors. 

First, determine the audience of the newsletter. This could be anyone who might benefit from the information it contains, for 

example, employees or people interested in purchasing a product or requesting your service. 

You can compile a mailing list from business reply cards, customer information sheets, business cards collected at trade 

shows, or membership lists. You might consider purchasing a mailing list from a company. 

If you explore the Publisher catalog, you will find many publications that match the style of your newsletter. 

Next, establish how much time and money you can spend on your newsletter. These factors will help determine how frequently 

you publish the newsletter and its length. It’s recommended that you publish your newsletter at least quarterly so that it’s con-

sidered a consistent source of information. Your customers or employees will look forward to its arrival. 

  

 

 

This story can fit 175-225 words. 

The purpose of a newsletter is to provide specialized information to a targeted audience. Newsletters can be a great way to 

market your product or service, and also create credibility and build your organization’s identity among peers, members, em-

ployees, or vendors. 

First, determine the audience of the newsletter. This could be anyone who might benefit from the information it contains, for 

 

Dr. Mazen’s Word  (20 lines A4) 

ǏƨƺƑǆƗǁƐ ƣƑƬƗƽǗƐ ƥƑƯƋ Ǐƺ ƼƐǋƨǓƐ  ƥǐƨ ǅƨƟ ǅƑǄƮ ǍǁƋ ƹƣǊƗ ǏƗǁƐ ƣƳƐǋƾǁƐ ƱǋǄƜǄ ǋǉ ƕƨƺƑǆǄǁƐ ǅǋǆƑƽ.     ƐƤøǉ ǃǋƾǐǋ
ƕƨƺƑǆǄǁƐ Ǐƺ ƕǐƥƟǁƐǋ ƔƐǋƑƨǄǁƐǋ ƕǆƑǄǓƐ ƍƣƑƓǄ ǍǂƳ ƲǐƥƪƗǁƐ  .    ƕƳǋƥƪøǄǁƐ ƥǐƷ ƕƨƺƑǆǄǁƐ ǃƑǀƟƈ ǏƗǐǋǀǁƐ ƱƥƪǄǁƐ ǃưǆ ƣƽǋ

 ƕǆƨǁ ǏƗǐǋǀǁƐ  ƔƥƑƜƗǁƐ ǅǋǆƑƽ ƣƐǋǄƓ)ČĔēċ  (    ƕǆƨøǁ ƕƨƺƑǆǄǁƐ ƕǐƑǄƟǁ ƣǐƣƜǁƐ ǅǋǆƑƾǁƐǋ
  )čċċĒ    .(            ǏøƗǐǋǀǁƐ ƔƥƑøƜƗǁƐ ǅǋǆƑøƽ Ǐøƺ ƕƳǋƥƪǄǁƐ ƥǐƷ ƕƨƺƑǆǄǁƐ ƥǋƬ ǅǄǋ

  ƕƨøƺƑǆǄǁƐ ǎƣƑƻƗ ǋƈ ƥƑƴƨǓƐ Ǐƺ ǃǀƟƗǁƐ ǍǂƳ ƔƥƣƾǁƐǋ ƔƥǋưƟǄǁƐ ƕǐƥƑǀƗƟǗƐ ƖƑƨƥƑǄǄǁƐ
    ƕƨøƺƑǆǄ ƕøǂƽƥƴǀ ǎƥƑǀƗƟǗƐ ƦǀƥǄǁƐ üƑǄƴƗƨƐ ƔƅƑƨƋ ǋƈ ƕǄƣƢǁƐ ǋƈ ƕƳƑƮƓǁƐ Ƽǋƨ Ǐƺ

 ƱǋƥƪǄ ƒƓƨ ƥǐƸƓ ǅǐƥƢǑƐ  . ǋƈƥǐǋƦƗ      ƿøǁƤǀǋ ǅǋǆƑƾǂǁ ƑƾƓƯ ƕǂƜƨǄ ƕǄǘƳ ƣǐǂƾƗ ǋƈ

           ƕøǐǀǂǄǁƐǋ ƕøǐƓƣǓƐ ƕøǐǀǂǄǁƐ ƼǋƾƟ ǍǂƳ ƅƐƣƗƳǗƐǋ üǄƴǁƐ ƿƥƗ ǍǂƳ ƧƺƑǆǄ ƥƜƑƗ üƑǄƳ ƅƐǋƷƋǋ  ǅǐƥƢǑƐ ƥƑƜƗǁƐ üǐǂƮƗ

ƕǐƳƑǆƬǁƐ ƚƤƑǄǆǁƐǋ ǃǋƨƥǁƐǋ ƱƐƥƗƢǗƐ ƖƐƅƐƥƓǋ ƕǐƳƑǆƬǁƐ . 

    ƧøǐƥǀƗƓ ƈƣƓǄǁƐ ƐƤǉ üǄƗǀƐǋ ǃƳƣƗ ƣƾǁǋ ƕƨƺƑǆǄǁƐ Ǐƺ ƕǆƑǄǓƐ ƈƣƓǄǁ ƐƥƪƑƓǄ ƑƾǐƓƯƗ ƔƥƑƜƗǁƐ ǅǋǆƑƾƓ ǃƑǀƟǓƐ ǇƤǉ ƧǐƥǀƗ ƣƴǐǋ

 ǃƽƥ ǅǋǆƑƾǁƐČċ  Ǐƺ ƥƣƑƬǁƐčĎ  ƕǆƨǁ üǐƥƓƈčċċĒ        ƥǋøǆǁƐ ƕǐƤǐƻǆƗǁƐ ǈƗƟƏǗ ǌƥƗ ǅƈ ƥưƗǆǄǁƐǋ ƕƨƺƑǆǄǁƐ ƕǐƑǄƟƓ ƼǂƴƗǄǁƐ
ƕƨƺƑǆǄǁƐ ƕǐƥƟ ƈƣƓǄǋ ƕƨƺƑǆǄǁƐ Ǐƺ ƔƐǋƑƨǄǁƐ ƈƣƓǄ ƕƟǐƥƬ ƕƻƬƓǋ  .           ƯƑƪøǆǁƐ ƕøƨƥƑǄǄ ƕøǐƥƟ ǅƈ ƥǐøƢǓƐ ƈƣƓǄǁƐ Ǐǆƴǐǋ

  ƑøǊƴǆǄ ǋƈ ƔƥƟǁƐ ƕƨƺƑǆǄǁƐ ƣǐǐƾƗ ǍǁƋ ǎƣƊǐ Ǘ ǎƤǁƐ ǋƟǆǁƐ ǍǂƳ ƲǐǄƜǂǁ ƕǁǋƻǀǄ ǎƣƑƬƗƽǗƐ
   ƕøǐƥƑǀƗƟǗƐ ƖƑƨƥƑǄǄǁƐǋ ƕƨƺƑǆǄǁƑƓ ƔƥƑƮǁƐ ƖƑƨƥƑǄǄǁƐ ƥưƟ ǃƗ ǈǐǂƳǋ ƑǊƓ ƥƐƥƮǕƐ ǋƈ .

   ƥƐƣøǉƋ ǅǋƣ ƲǐǄƜǂǁ ƕǁǋƻǀǄ ǎƣƑƬƗƽǗƐ ƯƑƪǆǁƐ ƕƨƥƑǄǄ ƕǐƥƟ ǅƈ ǇƑǆƴǄƺ üǋǓƐ ƈƣƓǄǁƐ ƑǄƈ
ƒƜǋǄ ǅǋƣǋ ƥƢǓƐ ƭƴƓǁƐ ǅƳ ǃǊƮƴƓ ƦǐǐǄƗƓ ǅǐƨƺƑǆƗǄǁƐ ǅǐƓ ƫƥƻǁƐ ƊƺƑǀƗ   .  ǅƈ ƘǐƟǋ

   ƦƑøǊƜǂǁ ǅǀǄǐƺ ƕǐƣƑƬƗƽǗƐ ƹƐƣǉǓƐ ƼǐƾƟƗǁ ǌƥƢƈ ƖƑǐǁƆ ǅǐƓ ǅǄ ƕǐǁƆ ǗƋ Ɩƨǐǁ ƕƨƺƑǆǄǁƐ
  ƕƨøƺƑǆǄǁƐ ǅǄ ƣƟƗ ǅƈ ƑǊǆƑƪ ǅǄ ǏƗǁƐ ƖƐƥƐƥƾǁƐǋ ƣǋƾƴǁƐǋ ƖƑƽƑƻƗǗƐǋ ƖƑƨƥƑǄǄǁƐ ƭƴƓƓ ƞǄƨǐ ǅƈ ƕƨƺƑǆǄǁƐ ƕǐƑǄƟƓ ƹǂǀǄǁƐ

ƕƨƺƑǆǄǁƐ ƕǐƥƟ ǅǄ ƣƟǁƐ ƥƑƙƆ ƼǋƻƗ ƿǂǊƗƨǄǂǁ ƕƟƮƐǋǋ ƔƣƣƟǄ ƲƺƑǆǄ ƼƾƟƗ ǅƈ ƯƥƪƓ.   

 ϣужнжϝЧЮϜ днϛЇЮϜм ЬϝгКчЮ ϣтϼмϸ ϣЮϝЂϼ 

ƨǾǪƲǩƗ ƳƷƗǸǭ 

сϧтнЫЮϜ днжϝЧЮϜ сТ ϣЃТϝзгЮϜ 
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ϭуЯϷЮϜм ϥтнЫЮϜ сГПт 
БЂмцϜ ФϽЇЮϜм 
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  üǀ ǍǂƳ ƼƓƯǆǐ ƘǐƟƓ ǈƾǐƓƯƗ üƑƜǄ ǅǄ ƱƥƪǄǁƐ Ʋƨǋ ƣƾƺ ÛƔƣƣƴƗǄ ƕǐƣƑƬƗƽƐ ƥǉƐǋư ƥǐƯƉƗ üǋƑƟǐ ǏƗǐǋǀǁƐ ƕƨƺƑǆǄǁƐ ǅǋǆƑƽ ǅǓǋ
        ǏǆǋǆƑøƾǁƐ ǈǂǀƪǋ ǈƯƑƪǆ ƕƴǐƓƯ ƖǆƑǀ ƑǄǊǄ ǈǐǁƐ ǈǁǋƢƣ ƥưƗǆǄ ǋƐ ƼǋƨǁƐ Ǐƺ ƣƜƐǋƗǄ ǎƣƑƬƗƽƐ üƳƑƺ  .      ǍøǂƳ ƼøƓƯǆǐ ƑøǄǀ

      ƑøǊƓ ƥƐƥøƮǓƐ ǋƐ ƑǉƣǐǐƾƗ ǋƐ ƕƨƺƑǆǄǁƐ ƕǐƥƟ ƲǆǄ ƑǊǐǂƳ ƒƗƥƗ ƐƤƐ ƖǐǋǀǁƐ ƕǁǋƣ ƚƥƑƢ ƖǄƗ ǋǁǋ ƕƨƺƑǆǄǁƑƓ ƔƥƑƮǁƐ ƖƑƨƥƑǄǄǁƐ
ǏƗǐǋǀǁƐ ƼǋƨǁƐ üƢƐƣ . 

2222¡B.¤/T{2~B1-.(29 B+¦»2}¦¬1&-{29$*B,.p 

 ǋƈ ƥƪƑƓǄ üǀƪƓ ƑƴǄ üǄƴƗ ƫƑƢƪƈ ƕƳǋǄƜǄ ǋƈ ƫƢƪ ǈǁǘƢ ǅǄ ǅǀǄƗǐ ƲƮǋ ƔƥøƯǐƨǁƐ

    ƦǋƑøƜƗ ƕƓƨǆ ǍǂƳ ƤƐǋƟƗƨǗƑƓ ƿǁƤǋ ƖƑøøƜƗǆǄǁƐ Ƽǋƨ Ǐƺ ǃøøǀƟƗǁƐ ǅǄ ƥøƪƑƓǄ ƥǐƷ
 øǁƐ)ĎĐ  (%ƕǐǆƴǄǁƐ ƼǋƨǁƐ ǃƜƟ ǅǄ  . ƫƢƪǁƐ ǅǋǀǐǋ)ƑǐǋǆƴǄ ǋƈ ƑǐƴǐƓƯ  (  øǁƐ ƼǋƻƗ ƕƓƨǆ ǍǂƳ ƦƏƑƟǁƐǋ)ĎĐ  (%    ǃøƜƟ ǅøǄ

  ǅøǄ ƕƨƥƑǄǄ ƕǐƉƓ ǃƑƽ ǋƐ üǄƴƗƨƐǋ ƲƮǋǁƐ ƿǁƤ üƸƗƨƐ ƐƤƋ ǈƓ ƲƗǄƗǐ ǎƤǁƐ ƔƥƯǐƨǁƐ ƲƮǋ ǃƐƣƢƗƨǗ ƑƏǐƨǄ ƑǊƓ Ưƪǆǐ ǏƗǁƐ ƼǋƨǁƐ

ƕƨƺƑǆǄǁƑƓ ƔƥƑƮǁƐ ƖƑƨƥƑǄǄǁƐ. 

     ǅǋǆƑøƽ ǅǄøƮ ƕƬƑƢ ǃƑǀƟƉƓ ƑǉƣƥƺƐ ƱƥƪǄǁƐ ǅƈ ǅǄ ǃƷƥǁƑƓƺ ƚƑǄƣǆǗƐ ƖƑǐǂǄƴǁ ƕƓƨǆǁƑƓ ƑǄƈ

    ǅøǐǂƳƑƻǂǁ ƕǐƑǄƟ ǈǐǂƳ ƕǄƥƑƬ ƕƓƑƽƥ ǃƑǀƟƈ ƣǐƣƜǁƐ ǅǋǆƑƾǁƑƓ ƹƑƮƈ ǈǆƈ ǗƐ ǏƗǐǋǀǁƐ ƖƑǀƥƪǁƐ
 üǀǀ ǏǆƯǋǁƐ ƣƑƬƗƽǗƐǋ ǃǊƨƻǆƈ ǅǐǐƣƑƬƗƽǗƐ.    ƥƣƑƬǁƐ ǅǋǆƑƾǁƐ ƒƜǋǄƓ ƱƥƪǄǁƐ Ɖƪǆƈ ƣƽǋ ƐƤǉ

Ǐƺ)čċċĒ    (      ǏƬøƾƗǁƐ ƖƐƅƐƥøƜƋ ƤƑøƢƗƐ ƖƑǐƟǘƬƓ ǇƣǋƦǋ ƕƨƺƑǆǄǁƐ ƕǐƑǄƟǁ ƑƬƑƢ ŷƐƦƑǊƜ
      ƕƨøƺƑǆǄǁƑƓ ƔƥƑƮøǁƐ ƖƑøƨƥƑǄǄǁƐǋ ƖƐƣƽƑƴƗǁƐǋ ƖƑƽƑƻƗǗƐ ƖǗƑƟǁ ƕƓƨǆǁƑƓ ƼǐƾƟƗǁƐǋ ƘƟƓǁƐǋ

     ƕøƨƐƥƣǋ ƕƨƺƑǆǄǁƑƓ ƔƥƑƮ ƖƑƨƥƑǄǄǁƐ ƭƴƓ ƥƑƓƗƳƐ ǅǄ ƝƑǄƨǁƐ ǋƐ ƅƑƻƳǕƐ ƖƐƥƐƥƽ ƤƑƢƗƐǋ
üƗǀƗǁƐǋ ƛǄƣǁƐ ƖƑǐǂǄƴƓ ƕƾǂƴƗǄǁƐ ƖƐƥƑƯƢǕƐ  .      ƕƨøƺƑǆǄǁƐ ǅǋǆƑøƽ ǃƑøǀƟƈ ƕƻǁƑƢǄ ƖǋƓƙ ƣǆƳǋ

    ƖƐƥƐƥƽ ƤƑƢƗƐ ƦƑǊƜǂǁǋ ƚƑǄƣǆǗƐ ƖƑǐǂǄƳǋ ƑǊƓ ƝǋǄƨǄǁƐ ƖƑƨƥƑǄǄǁƐǋ ƕƨƺƑǆǄǁƑƓ ƔƥƑƮǁƐ ƖƑƨƥƑǄǄǁƑƓ ƕƾǂƴƗǄǁƐ ƣƐǋǄǁƐ ƑƬǋƬƢǋ
  ƹøƽǋƓ ƥƐƥƽ ƤƑƢƗƐ ǋƐ ƕǆǐƴǄ ƕǐǆǄƦ ƔƥƗƺ üǘƢ ǋƈ ŷƐƥǋƺ ƖƑƻǁƑƢǄǁƐ ƕǁƐƦƋǋ ǃǊƳƑƮǋƈ üǐƣƴƗƓ ǅǐƻǁƑƢǄǁƐ ǋƐ ƹǁƑƢǄǁƐ ƹǐǂǀƗƓ ƕǐƥƐƣƋ

  ƥøưǆƗǋ ƕǐƥƐƣǕƐ ƔƥƏƐƣǁƐ ǃƑǄƈ ƕƨƺƑǆǄǁƐ ǅǋǆƑƽ ǃƑǀƟǓ ƑƾǐƓƯƗ ƥƣƬƗ ǏƗǁƐ ƕǐƥƐƣǕƐ ƖƐƥƐƥƾǁƐ Ǐƺ ǅƴƯǁƐ ǃƗǐǋ ƔƥǋưƟǄǁƐ ƖƑƨƥƑǄǄǁƐ
ƕƳƥƨǁƐ ǈƜǋ ǍǂƳ ǅǋƴƯǁƐ ǇƤǉ . 
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P A G E  6  

  C1-%-{2¬&2N*ƥǋ 

 نشرة الأخبار

 

 

 

ƕøøøǐǂøƟǄ ƥƑøøøƓøƢƈ 
{¦&1»&2N*2N.U&y2´¦6.29.B+X2¬¬%12N/¬»-{2~1»,-{2¶/  

 ǇùǒǒƞǒǄƤǃƒ ǇǒƧǆƛƙƪǆǃƒ ƻƥǌƙƪǒ ƒƧƪǒǍƪ ǑƼ Ǒǆǚƪƍ ƻƧƮǆ ƗǆƓùƿǗ ƱƱƤǒ ǑǈùƱǍǃƒ ƘǒǍùǂǃƒ ǁǈƕ ǇƊ ƨùǆǒƓƙ ýƓùƬǈƓǈǒƓƼ ƗƽǒơƮ ƘƧǂƦ .
 ǁǈƕǄǃ ǐƦǒƽǈƙǃƒ ƩǒƑƧǃƒ ǇƵ ƗƽǒơƮǃƒ ƘǄǀǈǍƥǒƪǃƒ /  ƴùǆ ǁǈƕǃƒ ƗǆƓƿǗ ƗǒǆǒƲǈƙǃƒ ƘƓǌƞǃƒ ƗǀƼƒǍǆ ǏǄƵ ýǍƮơǃƒ ƔǄƱ ǁǈƕǃƒ Ǉƍ ǊǃǍƿ ƔǍƥƕƥ ǅǒǋƒƧƕƍ

ǊǈƵ ƻƬǂǒ ǅǃ ǐƥǍƶƪ ŉǁǒƧƬ . 
 

91 ¦(2¦B %w 
jDo22½¦556555555.-{2~B55(»*¤55555.-{2¹{§5551.2«QB55*2¦T»¤2~{¦B1-5555. 

 ǑǃƒǍơ ƸǄƕ ƘƓƵǍƼƥǆǃƒ Ǉƒƨǒǆ ǑƼ ŹƓǒǄǂ ŹƓưƑƓƼ ƾǀơ ǐƧƮǆǃƒ ƥƓƮƙƿǙƒ ǇƊ ǐƧƮǆǃƒ ǐƨǂƧǆǃƒ ǁǈƕǃƒ ǇǄƵƊ ǑǃƒǍơ
Đ.ĕ  ƩƧƓǆ Ǒǃƍ ǍǒǃǍǒ Ǉǆ ƖƧƙƽǃƒ ýǚƤ ƧǙǍƥ ƧƓǒǄǆĎČČē    /ĎČČĔ  ùƕ ƗǈƧƓǀǆ ǁǃƦǍď.č  ýǚƤ ƧǙǍƥ ƧƓǒǄǆ

 ǑƼ ýƤƒƥǃƒ ƾƼƥƙǃƒ ǑƼƓƮ Ǒǃƍ Ǉƪơƙǃƒ ƒƦǋ ƩǆƊ ǐƧƮǆǃƒ ǐƨǂƧǆǃƒ ǁǈƕǃƒ ƒƨƵǍ ƾƕƓƪǃƒ ǅƓƶǃƒ Ǉǆ ƗǄƛƓǆǆǃƒ ƖƧƙƽǃƒ
 ƸǄƕǆƕ ƗǒǃƓǆƪƊƧǃƒ ƘǚǆƓƶǆǃƒ Ǉƒƨǒǆď.Ē  ƧǙǍƥ ƧƓǒǄǆ  .   ƘǚùǒǍùơƙǃƒ ǑƼƓƮǍ ƘƓǆƥƤǃƒ Ǉƒƨǒǆ Ǉǆ ýǂ ǑƼ ƾǀơǆǃƒ ƯƑƓƽǄǃ ƗǄƮơǆ ƇƓƞ ǐƦǃƒǍ

ýƕƓǀǆ ǇǍƥƕ Ü  ǐƧƓƞƙǃƒ Ǉƒƨǒǆǃƒ ƨƞƵ ƳƓƪƙƒ ƾƓƼ Ɠǆƕ . 
 
 
 

2¤8 im2B.B(pÚ2¤1¤#-{2·.8-{2¸B­/2µ1 ¬!2w¤ !291¤»8&-{ 
                   ƧǍƥ ƭǒǄǀƙ  Ǐǃƍ ƻƥǌǒ ƗǃƓǆƶǃƒ ǅƒƥǀƙƪǙ ƥơǍǆ ýǆƵ ƥǀƵ Ʀǒƽǈƙ ǐƧƓƞǃƒ ǍǒǈǍǒ Ǉǆ ýǍǕƒ ǑƼ ƗǒƥǍƶƪǃƒ Ɗƥƕƙ

    ƗǒƕǈƞǕƒ ƗǃƓǆƶǃƒ ƔǄƞ ǑƼ ƇǚǂǍǃƒ  .           ƾǍƪ ǑƼ Ɨǒǈƶǆǃƒ ƻƒƧƱǕƒ ƠǃƓƮǆ ƾǒǀơƙ Ǐǃƍ ƥǒƥƞǃƒ ýǆƶǃƒ ǅƓƲǈ ƻƥǌǒǍ
ýǆƶǃƒ  .             ýǆƶǃƒ ƗƮƤƧǍ ƗǆƓƿǗƒǍ ǅƒƥǀƙƪǙƒ ǅǍƪƧ ýƛǆ ƘƓǆƒƨƙǃƓƕ ýǆƶǃƒ ƔơƓƮ ƗơƒƧƮ ƥǒƥƞǃƒ ǅƓƲǈǃƒ ǅƨǄǒǍ

                 ǇǍƥ ǊƙƥǍƵ ǍƊ ýǆƶǄǃ ǊƙǒơǚƮ ǅƥƵ ƗǃƓơ ǑƼ ǉƥǄƕǃ ǊƙƥǍƵ ƘƓǀƽǈ ýǆơƙƕ ýǆƓƶǃƒ ǅƨǃƊ ýƕƓǀǆǃƒ ǑƼǍ ƓǆǋƥǒƥƞƙǍ
ƳǍƧƬǆ Ɣƕƪ  . 

 
 

 

2N55555*2~{¦B555555555.G{2´¦B55555555655555.-2¤555555515#2u{¤whffn 
                   ǅƓƵ ǑƼ ƗǒƙƒƧƓǆǗƒ ƻƧƓƮǆǄǃ ƥǒƞǃƒ ƇƒƥǕƒ Ƨǆƙƪǒ ǇƊ ƴƿǍƙǒ ǊǈƊ ƧǂƦ ÜƝǈǒƙƒƧ ƫƙǒƼ Ǉǆ ƥǒƥƞ ƧǒƧǀƙ ǑƼ)ĎČČē  (   ǑǃƓơǃƒ ǅƓƶǄǃ)ĎČČĔ  .( ǏǄƵǍ

                    ǑƪƓƪǕƒ ƓǋƧƥƮǆǍ ƗƱƬǈǃƒ ýǒƺƬƙǃƒ ƗƑǒƕ Ǉǆ ƖƥƓƽƙƪǙƒ ýƮƒǍǒ ǑƙƒƧƓǆǗƒ ǑƼƧƮǆǃƒ ƳƓƱǀǃƒ ǇƎƼ ÜǎƧƤǕƒ ƗǒƞǒǄƤǃƒ ýǍƥǃƒ Ǉǆ Ɠǌƙǚǒƛǆ ƧƒƧƹ
 Ʊƽǈǃƒ ƧƓƶƪƊ ƳƓƽƙƧƒ  . 

 

N ¦»G{2¤B$!T{2J.2}¦$-{2}¦B#!-{291+B;!{2J1+»!2¹.2|¦!<!2N#1-%-{2¹»B8!-{2¨-#.2·»¤ 
                       ÜƓǋƧƓƲƙǈƒ ýƓƱ ǑƙǃƒǍ ǅƓƶǃƒ ƒƦǋ ƗǒƓǌǈ ƴǆ ǑƕƧǍǕƒ ƥƓơƙǗƒ ƴǆ ƖƧơǃƒ ƖƧƓƞƙǃƒ ƗǒƿƓƽƙƒ ƴǒƿǍƙ ǑƞǒǄƤǃƒ ǇǍƓƶƙǃƒ ƩǄƞǆ ǇƒƥǄƕ ýǆƋƙ  . ŹƓǀƼǍǍ

             ǑǃǍƑƪǆ ƴǆ ƘƓƛơƓƕǆ ƥƶƕ ǊǈƊ ƗǒƞƧƓƤǃƒ ǇǍƑƬǄǃ ǐƧƱǀǃƒ ƗǒƞƧƓƤǃƒ ƧǒƨǍ ǑǃƓƶǆ ƘƓơǒƧƮƙǃ
        ƧǍƧǆ ƥƶƕǍ ǊǈƊ ýƪǂǍƧƕ ǑƼ ǑƕƧǍǕƒ ƥƓơƙǙƒ)čĔ  (        Ǉǆ Źƒƥƞ ǇǒƕǒƧƿ ǇǒƕǈƓƞǃƒ ǚǂ ƠƕƮƊ  ŹƓǆƓƵ

 ƾƓƽƙǚǃ ýƮǍƙǃƒ  .  ǍƧǒƧǒƼ Ɠƙǒǈƕ ƘƧǂƦǍ-       ƧƒǍƞǃƒ ƗƪƓǒƪǍ ƗǒƞƧƓƤǃƒ ƘƓƿǚƶǃƒ ƗưǍƽǆ ƧǈƥǃƓƼ
                ǐƊ Ǉǆ ƔƧƿƊ ƓơƕƮƊǍ ŹƓơưƒǍ ŹƓǆƥǀƙ Ɠǀǀơ ƥƿ ǇǒƕǈƓƞǃƒ ǇƊ ǑƕǍƧǍǕƒ ƥƓơƙǙƒ ǑƼ ƗǒƕǍƧǍǕƒ

 ƗǒƿƓƽƙǙƒ ƴǒƿǍƙǃ ƾƕƓƪ ƘƿǍ. 
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